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Activities in the Agriculture & Food Council and SEGES

Organisation for farmers 
and companies in the 

agriculture-
and food sector

Enterprice Policy

Agriculture & Food 
Council

Professional knowledge and 
innovation for farmers and

companies in the agriculture-
and food industry

SEGES



Solutions for 
future farming

From local experience to the agricultural sector’s 
own powerhouse

As a farmer in the old days, you 

drew on your own experience and 

that of other farmers. In addition, 

knowledge was passed on to 

farmers by the priest, the village 

teacher and farmers associations.

As agriculture became more 

specialised, a need for a joint 

powerhouse emerged and in 1971 

local farmer associations joined 

forces and established a national 

knowledge centre.

Today, this national knowledge 

centre is known as SEGES and 

remains farmer owned. 

We still provide professional 

knowledge, for the benefit of all 

farmers and the farming industry.



SEGES collaborates with agricultural 

advisory companies, that are located 

throughout Denmark. The Advisory 

companies are our closest link to the 

farmers. 

Other close collaborators are the 

Technological Institute, Ministries and other 

GTS Institutes, Universities, Private 

Companies, Organic Denmark and interest 

groups.   

Agricultural 
advisors



Tekstslide med punktopstilling

Brug knapperne ‘Forøge / Formindske 

indryk’ for at skifte mellem

de forskellige tekst niveauer

At SEGES, we are experts in all aspects of 

agriculture. 

We work with everything from optimum crop 

production, efficient milk production, the 

perfect pig feed to economic sustainability 

and the best digital tools for farmers of 

tomorrow.

We are here to provide the knowledge and 

tools needed for farmers to develop their 

business.

The agricultural 
sector’s own 
innovation 
and knowledge 
centre
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Cattle sector

The 5 sectors at SEGES

Pig sector
Economy and 
corporate 
governance

Ecology Sector
Crops and 

environment 
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SEGES is

We create value for the 

agricultural sector 

through

co-operation and new 

partnerships

Value through 

partnerships

We improve the 

agricultural business 

and earnings by 

developing new 

knowledge, new 

methods and digital 

solutions 

Innovation 

with impact

We co-operate 

internationally and 

across the sector and 

gather new knowledge 

from abroad for the 

benefit of farmers

Global 

view

SEGES makes a 

difference for the 

agricultural sector 

and society – and we 

showcase activities 

and results

Proud pioneer

SEGES strategic focus areas



The Danish food industry wants to be 

climate neutral by 2050, while sustaining or 

even increasing food production.

This will not happen overnight, and only 

research, innovation and investments will 

take us there. 

Some are climate friendly ways of working 

and technical solutions we practice already, 

some are yet to be developed. At SEGES 

we are leading this front runner work in 

close collaboration with researchers, 

universities and the industry. 

Working for a 
lower carbon

foot print 



A digital tool for the entire 

agricultural sector.

It can be used by all farmers across 

agricultural sectors and is intended for 

both conventional and organic farms.

The farmer’s climate tool

Showing ways for improvement

The accounts are based on farm-wide 

data. The tool offers a benchmark, a 

plan of action, and advice on further 

avenues of development.

It uses recognised standards

The footprint is calculated both as the 

farm’s footprint in Denmark and as a 

life cycle footprint, i.e. including goods 

purchased for the farm and sold from 

the farm



Using satellite images from SEGES 

software CropSat and CropManager Danish 

farmers can obtain allocation cards for 

fertilisation, so the individual field will be 

allocated an exact amount of fertilizer, crop 

protection or growth control. Neither more 

nor less. 

This benefits the bottom line, the field and 

the environment.

Fertilisation 
with help 

from space
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What is a sustainable diet?

• Protects and respects biodiversity and ecosystems

• Cultural acceptable

• Available

• Economically fair and affordable

• Nutritional sufficient

• Safe and healthy

▪ A healthiere diet is not necessairly a sustainable diet, 
but there are a majority of common quantities

A sustainable diet
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Figur 1. Klimaaftryk for proteinrige produkter og fedtstoffer udtrykt som kg CO2-økv. per kg 

detailvægt (datagrundlag: IPCC 2013). Modificeret fra Poore og Nemecek (2018).
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Comparison of dietary recommendations
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Recommended dietary intake of legumes

• 50 gram raw weight/per day ~ 100 g cooked/day (EAT-
Lancet Commission, Willett et al.)

• Intake of 50 g/day reduces the LDL-cholesterol and blood pressure
in controlled studies (Kushi et al. 1999)

• Intake of legumes is associated with a lower risk of coronary heart
diease compared with red meat (Afshin et al. 2014, Bernstein et al. 
2010)
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Research and development strategy for plantbased food

AIM

To point out what it takes to develop the area

- and potentially create another Danish strength position

BACKGROUND

The market potential is enormous, but there are missing links 

in the food value chain that prevents the connection betweeen

farmers and food companies
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Title: Competitive and market-based production of crops for food (2020-2021)

Examination of existing barrierers in the food value chain

o A quantitative representative studie on the market potential for plant based food and drinks on the basis of 
danish crops (Markedsanalyse grønne proteiner (lf.dk))

o 6 Innovation Workshops

o Questionnaire survey aimed at food professionals

o Telephone interview of farmers

An example from a development project

https://lf.dk/tal-og-analyser/forbrugere-og-trends/2020/gr%C3%B8nne-proteiner
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Figure 1: Question (adults:18-70 years): Do you think, that you in 

the future is going to eat more or less of foods and drinks, that

made of/or come from plants?

Figure 2: Question (children: 12-17 years): Do you think, that you

in the future is going to eat more or less of foods and drinks, that

are made of/or come from plants?

Kilde: Kantar Gallup for Landbrug & Fødevarer, base: alle n=2018 Kilde: Kantar Gallup for Landbrug & Fødevarer, base: alle børn n=202
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Figure 3: Growth potential defined as:

Will in the future eat more or start to eat the 

product. 

Kilde: Kantar Gallup for Landbrug & Fødevarer, base: alle=2018 
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Figure 4: Which of these crops would you

like to know more abuot? 

Kilde: Kantar Gallup for Landbrug & Fødevarer, base: alle=2018 



Tekstslide med punktopstilling

Brug knapperne ‘Forøge / Formindske 

indryk’ for at skifte mellem

de forskellige tekst niveauer

Good taste are the most important factor among children and teens

Figure 5: Which of the statements describe you the best/ or do you agree upon the 

most? 

Kilde: Kantar Gallup for Landbrug & Fødevarer, base alle børn n=202 interview fordelt ud over alderen 12-17 år. Da basen er min-

dre, må der på beregnes mere usikkerhed i tallene.   
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herfra? 
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Protein crops suitable for cultivation in Denmark
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WHY has the farmers not started the production of legumes to foods and drinks?

Telephone interviews of farmers

AIM: to identify barrierers and potentials among
farmers

Results

• Most farmers grow peas and faba beans for 
animal feed

• They want to grow crops for food - high value
crops

• Missing link – distributor/purchaser/customer

• Crops with the highest nutritional and 
functional qualities – what does the food 
companies and the consumers request? 
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CONS

• New ideas on demand

• You are continuously writing
applications

• You can only do activities that was
described in the application – low 
agility

• Busy busy busy..

PROS

• Work is never boring

• You are allowed to get crazy ideas

• You collaborate with the best experts
in Europe

Follow our work: Grønne proteiner (goderaavarer.dk)

https://goderaavarer.dk/frugt-og-groent/groenne-proteiner

